TEWKESBURY CHAMBER OF COMMERCE LAUNCHES NEW LOGO TO BOOST TRADE 
A new logo for Tewkesbury is being launched by the Chamber of Commerce and Industry to help boost trade in the town.

The logo, part of a wider branding initiative to market Tewkesbury to local people as well as visitors and tourists, is seeking to draw together the town’s unique features in a way that will appeal to people young and old.

A dedicated exhibition at the Town Hall in the High Street starting on Thursday (17th September 2009) and continuing on Friday and Saturday, will give local people the first opportunity to see the new logo and give their views on where the logo could be used. Up for grabs is an i-pod which will be awarded to the winner in a prize draw.

The branding work has been led by a dedicated sub committee and the work to date has been provided for the Chamber on a pro bono basis by two local creative consultancies;  Vivid, based at the Basepoint Business Centre, and Mosaique Design, which has an office in St Mary’s Lane. The next stage of the process is to kick-start a £50,000 fund so that the logo can be rolled out in a variety of ways including signage, marketing leaflets and a dedicated website.  
The branding project follows recommendations made by the Tewkesbury Regeneration Initiative (TRI) and the visit by TV retail guru Mary Portas who visited the town for a BBC 2 Money Programme which looked at the implications on Britain’s high streets of the economic downturn.
The logo features visual representation of Tewkesbury Abbey, a medieval building, the countryside and the unique confluence of the two rivers – the Avon and the Severn – with the strap line Tewkesbury - Worth a Closer Look. 

David Bloxham, Chairman of Tewkesbury’s Chamber of Commerce & Industry said: “In representing businesses in the town and marketing Tewkesbury both to the local community and people further afield, we know that we need to look at the best practice adopted by today’s most successful businesses. At the heart of many is strong brand identity and this concept was highlighted by the Tewkesbury Regeneration Group as well as by Mary Portas when she visited us earlier in the Summer.

“We are delighted with the logo and we are looking forward to seeing it being used in a wide range of ways that will gain Tewkesbury the recognition it needs to encourage more people, both near and far, to visit and use the town’s varied shops and services.”

Phil Ellis, creative director at Mosaique Design, a consultancy with clients all over the UK and Europe, said: “We purposely chose to be based in Tewkesbury as a business because we liked what the town has to offer and our clients love coming here. The logo project gave us the opportunity to use that experience for the benefit of the town.

“Vivid provided us with a very comprehensive brief which they had drafted as a result of a wide ranging programme of research and development. The design concepts represent that in visual a way that makes the town and its features and benefits accessible to a wide range of people. We can’t wait to see it in as many places as possible!”
For further comments and interviews please contact members of the branding sub-committee:

Gordon Bird, Stationary and Art, High Street, Tewkesbury Tel: 01684 273100
Becky Jeal, Priors Park Neighbourhood Project, Tewkesbury Tel: 01684 290069
Fiona Mitchell, New Beginnings, High Street, Tewkesbury Tel: 01684 274448
Dave Witts, Severn and Avon Combined Flood Group Tel: 01684 290314
Caroline Rawlinson, Vivid, Basepoint Business Centre, Tewkesbury Tel: 01684 854420
Paul Carter, Mosaique, St Mary’s Lane, Tewkesbury Tel: 01684 292552
For further information about the work of Tewkesbury Chamber of Commerce & Industry contact the chairman David Bloxham, partner at Thomson & Bancks Solicitors on 01684 299633
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